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Bridging the gap between marketing
and compliance

There’s always a balance marketers need to strike when creating marketing materials for
investment products and services - getting beautifully designed, great work out to market
quickly, while adhering to FINRA compliance.

The two are often at odds, and to ensure investment services brands get it right every time, IntelligenceBank’s
marketing operations software helps streamline the creative production process and ensures there is a robust audit
trail for reporting and submissions to FINRA.

By bridging the gap between those in creative and marketing roles with FINRA compliance managers, creative
approvals that used to be captured in emails, messaging apps and spreadsheets can now be captured in a single
system. This means you have more accurate data, a process all staff and agencies can easily follow and can avoid
costly mistakes.

Here’s how IntelligenceBank makes a complex process simple.
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Brief in projects with FINRA
submission due dates

All great creative starts with a brief. And in the creative brief within IntelligenceBank, you can specify due dates and
set alerts as to when finished creative needs to be submitted to FINRA. Depending on the type of product you are
marketing, you can also automatically flag which projects are subject to FINRA compliance from the start.
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Brief Tasks
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Value will be auto-generated once the record is created on submit
Name of Project:

New Mutual Fund

Media:
TV, Print, PDS, Social

New Product to Market?

@ Yes No

Distributed by Brokers?

@ Yes No

In Market Date:

January 1

Estimated Media Spend:
$2.5M
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Approve, markup up and escalate
content that needs FINRA review

Stop the chaos and make approving creative easier than ever. With easy to use workflows and proofing, streamline
your content approval processes so you have an auditable trail of who approved what, when and why.

mtelhgencebank ”:\ Dashboards Assets Guidelines Projects Approvals
Markup Comments - New Mutual Fund €
O « @« wox- W Version 1 - Version 1 * Q
ﬂ A S 9 TOV No Presets K ~ Designer

S/ 10 May 2021, 9:30am

Hi team, Here is the layout for the new Wealth
Management campaign. What do you think?

Wealth e Marketing

o Y 10 May 2021, 10:00am
M a n a e m e @ E . y Hi, Looks great. Just need Legal to check the
| Terms & Conditions are compliant.

f’ Legal

T4 10 May 2021, 10:05am

Terms & Conditions copy approved. Follows all
the correct rules and regualtions!

Add a comment
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Include SEC marketing compliance
checklists during final approval process

Before creative is distributed, ensure your team has an interactive checklist to also comply with SEC marketing
compliance standards. For instance, linking an SEC Marketing Compliance Form to your final approvals will help to
ensure your team adheres to SEC marketing guidelines.

intelligencebark { "¢ Dastboards  Assets  Guidelines Projects Approvals

SEC Marketing Compliance Checklist

Have all material facts been included?

® Yes No
@®

Has information been included that would cause an untrue implication?

Yes @ No

Have you featured a potential benefit without providing fair and balanced risk?

Yes @ No

Have you presented performance time periods in a manner that is fair and balanced?

@ Yes No

Are you using a Testimoninial?

@ Yes No

Is the person being promoted a client and have they been compensated?

® Yes No
O]
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SEC Marketing Compliance Checklist

What is the name of the endorser?

John Smith, Client Upload

Please upload the Endorser’s written agreement and payment terms

John Smith Talent Release and Endorsement Form

Do you confirm the endorser is not a bad actor?

@ Yes No

Have third party ratings been used?

Yes @ No

Approvals

<

Image
nag

If you have included gross performance, has net performance been featured?

NA

Are performance results hypothetical?

Yes (@ No
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Manage and control your approved content

Kiss shared drives goodbye and manage your approved content in a digital asset management tool that makes it
easy to tag files, search and distribute advertised content both internally and with regulators. Score content based
on risk profile and elevate approvals based on conditions you set.
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Instantly run custom reports on approvals,
reporting dates for FINRA and overdue content

Never miss a deadline with granular dashboards and custom reports to automatically showcase approvals related
to FINRA compliance.

. 5 e,
1ntelhgencebank 5 0;- Dashboards Assets Guidelines Projects Approvals Brand News @

p— Dashboard Q. What are you looking for?

Finra Approvals this Month 4 ¢ Finra Approvals Overdue 4 2
S0
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Advance your digital transformation journey

IntelligenceBank Digital Asset Management and Marketing Operations Software is used by leading brands worldwide.
Our unique workflows help move content through the marketing compliance process so you can get work done faster,
have an audit trail of approvals, track what’s important and stay compliant.
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To step up your marketing with consistent content while keeping everything compliant and efficient, contact us.
We’ll share best practices for optimization, creation, distribution and management of all your marketing content.

ask@intelligencebank.com

United States / Canada (855) 241-0150

APAC +61 3 8618 7800
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